. Multi-faceted and highly experienced professional.

Hi! I'm Alroy
Ndhlovu...

I'm a full-stack digital marketing, business techne and branding

strategy consultant. | help busine

: gning high-
: _ _ _ _ st e el Google me .
impact business solutions through data-driven marketing, analytics, \i

automation, Al & creative strategy.

View Portfolio ] Linkedin Profile
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Ask Al about me

How | Can Help

Data-Driven Digital Marketing Content Development

Precision marketing driven by data and analytics. | tap into platform best

o storytelling infused
content that

es, audience insights, industry trends, and performance metrics to create with consumel logy, | cre

campaigr

across multiple platforms that deliver measurable grow 25 audiences and enhances brand

online visibility, and increase conversions. 1ce. | also help businesses cut production

and simplify the content development

Design & Branding

| help teams build future-ready

presentations that give professionals hands-on knowledge in digital marketing,

content strategy and development, branding, and technology-driven business

optimization.

identities such as websites and landing pages.

Business Tech, Automation & Ai

| help businesses optimize their eCommerce systems for better conversions al ce them to game-changing SaaS, Al, and

automation tools. | work with them to build scalable systems that streamline operations, enhance user experiences, and drive business

arowtt
growtn.

About Me

Hi ¥ I'm Alroy Ndhlovu!

ganizations—like

r, African Agri

Council, and more—to boost their visibility, strengthen their brand presence, and

-focused solutions. I'm passionate

ativity and dedication to every

Education

Experience

(see LinkedIn for details) Professional Certificate In Digital Marketing
@University of Maryland (EdX)
- Independent Contractor

AN ee LinkedIn)

@Various (<

Professional Certificate in Product Managment

@University of Maryland (EdX)

Digital Marketing Consultant (Contract)

@ @Thrifty Adventures

July 2025 > Present

Web Design Specialist (Freelance) @Deep

Ocean

Film & Photography Studies
n @Lights Film School | @Photography Institute

FAVLY, FAVY (s

Web Design Specialist (Freelance) @English

Plus Academy

Digital Marketing

Academy | Meta | Google | Linkedin etc

@Shaw

Digital Marketing Consultant (Contract) 2019 » 2023
(i@l (@African Agri Counci

Aug 2024 > Nov 2024

UX/Ul/Design
Interaction Design Foundation | UXCEL

Digital Media & Marketing Consultant (Contract) 2023 5 2024
& @Energy Capital & Power
Jan 2024 > Mar 2024 Cloud Computing & Al
Google Cloud | Codecademy
Brand & Social Media Management (Contract) 2024 > 2025

@Kelly-Anne Mealia

I;

Graphics Design Specialisation

CalArts (Coursera) |

U100 2 UL/

. Digital Marketing Consultant (Contract)
F'a @IFC (World Bank Group)

Oct 2023 Al & Cybersecurity Technology Certifications

Google | Codecademy | CISCO Networking
Meta Certified Lead Trainer & Consultant waworkha | Acaderny
@Digify Africa 2025 > On-going

Full-Stack Web Development

App Brewery

Digital Media, Marketing & E-Comm
alamia|  (Reka Afrika

Jul 2017 > Oct 2018
Web Content & E-Comm Manager
:‘I .
Apr 2013 > Jun 2017

I've Worked With

Digify Africa ECP IFC AAC Meta

1M+

Years of

Experience

e 1,000+

Task & Projects
Completed
Jenna Clifford

Testimonials

Devi Paulsen-Abbott

Lommercial anc

Kelly-Ann

trategy Director Commercial and Strategy Co-Founde

(Kelly) Ayuk

/Chairperson @Energy Capital & Power

44

monstrated an exc

resourcefulness, and dedication to client success,

including supporting post-contract. | would happil he'd always be first in mind to put onto a project.”

with him again and recommend him without reservati

PORTFOLIO OVERVIEW

I DIGITAL MEDIA DESIGN | WEBSITE DESIGN | SOCIAL MEDIA | MARKETING |

< %

Hey there! We're Thrifty
Adventures and we'd like to help
you book your next trip.

QOur mission is to help you see as much of the
world as possible, affordably. We also have a
passion for connecting people together as our
adventures are made up of a wide range of
people from different walks of life.

" Bite-sized
knowledge
you can
actually use..

2 Screen

Your Journey to En
Mastery Starts Her
EPA!

—_—

ip Management
ices.
o skillapreneur

00 o

UNFILTERED -
CHRISTIANITY

TEBOGO KENNETH

THE LEGACY LAB MONOAMETSI

IGITAL MANAGEME
AND
ADVERTISING

et's Tell Your Brand & All‘()}"
ftory ThroughDigital Mari@ting:: Ndhlovu

T-shirts that
tell it like it is!

e 000202020202 JENNNNNS— 0

Welcome to

“I can do so much more like use ai
& business technologies (saas). I
am like a swiss army knife. Best
way to get to know me is to hop
onto a call with me!”

ILOVEWHATIDO

| even write about and create content around it all

| am very hands-on

Thought Leadership Blog

'_.,_ A I'F_ 5 .

¥ . STOP PAYING

‘ FOR MUSIC =
LICENCES

e T —=

BUILDING YOUR OWN
Al PERSONAL ASSISTAI
DREAM TEAM

From Browser to Al

Suno Al Is Disrupting Agent: Edge

the Music Licensing
Industry — Here's
What Content
Creators Need to
Kn ow Every time you open a new chat and

irst five minutes
Custom branded music used to cost who you are, what you do.

Stop Re-Explaining
Yourself to Al — Chrome, and What
Train It Once, Use It ~ Comet Changes

FO rever Most people are using ChatGPT or Gemini

the long way

telling the Al

thousands. Royalty-free licensing from want, wh

at to avoid — you're doing
platforms like Artlist or Epidemic Sound something you should...
brought that cost down to around $10- Continue Reading
$25 a month. Now Suno Al is pushing the

question even further: why... Continue Reading

Continue Reading

Specialists vs
Generalists: Why
Generalists Are
Winning in a New
Age

You know that feeling when someone

simultaneously screaming "marketing

strategist," "UX designer," "content

Yeah, me too. For...

Continue Reading

Stop Putting All Your
Eggs in One Basket:
How to Diversify

We've all seen the “New Year, New Me"

posts on Linkedin—someone pledging to

wake up at 4:00 AM every day, drink kale

“grind"” or something along

juice, and

those lines. While there's nothing

inherently wrong...

Continue Reading

@ Alroy Ndhlovu

Multi-Channel,
Omni-Channel, and
Attribution: A Quick
Guide

Having a Facebook page and a w

multi-channel. Connecting the

customer doesn't feel like they're talking

to two different companies is omni-

channel. And figuring out which one

actually made you money? That's...

Continue Reading

@ Alroy Ndhlovu

Organic Reach is
Dying: How to Win in
a Pay-to-Play Era

Remember 20157 It was a simpler time.

You could post a grainy photo of your

somehow, 4,000 people would see it. You

felt like a media mogul. Fast forward...

Continue Reading

PRODUCT LIFE CYCLE

i,
INTRODUCTION GROWTH MATURITY DECLINE

Stop Being Cheap:
How ‘Cheap’
Investing
Guarantees Low-
Value Business
Outcomes

Let's get one thing straight:
Bootstrapping isn't easy. It takes
determination, sacrifice, and the skill to
turn a small investment into something
much greater. | respect the hustle. Here's

a hard truth most struggling founders...

Continue Reading

A Guide to Building
What People
Actually Want

Let's be honest. We all think our ideas are

brilliant. To you, that new Saa$s platform or

Continue Reading

BRING ME ON> IT'LL BE THE BEST DECISION EVER!


https://dribbble.com/mralroyndhlovu
http://www.alroyndhlovu.com

